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About Us  

Eliot Dill 
IT Consultant for Real Estate Attorneys & 
Title Companies: Closing Software, 
Email, Servers, & Websites 

Dean Collura 
Spent 10 years in the title business 
before becoming a licensed real estate 
agent in Florida 

Co-Founders of TitleTap - Digital Marketing for Title Agents & Real Estate Attorneys  
including Websites, Video, Social Media, Email Marketing, and Calculators. 



● 3 Easy Ways To Be Found In 
Google 

● 4 Steps To Localize For Your Market 
● 3 Tips To Drive Qualified Traffic 
● And Much More... 

 

What You’ll Learn 



3 QUICK Ways To Be Found In Google 
 

 
 



A Nicely Designed Website Is Still Bad If... 

It Can’t Be Found!!! 



Step 1) Submit Your Site to Google 



Click “Add A Property” 



1 Result For Well Known Title Company! 

Web Designer 
forgot to allow 
search engines. 
 
It was like this 
for years... 



Step 2) Secure & Deter 
 

 
 



Secure Your Website with SSL 



Source: https://ahrefs.com/blog/ssl/ 
 

After Analyzing a Million Search Rankings 

The Majority of 
the top 3 

search results 
were using 

HTTPS 

https://ahrefs.com/blog/ssl/


People do business with 
people they trust… 

 
Don’t just tell them.  

Show them. 

Other Benefits Of Security 



“New York State Department of Financial Services (DFS) 

has updated its proposed first-in-the-nation cybersecurity 

regulation to protect New York from the ever-growing threat 

of cyberattacks.” 
Source: The Legal Description, Jan ‘17 

 
 

Importance Of Security 



Tip: Review Our Compliance Guide 

http://bit.ly/tt-hackers 
 
 
 
 
 
 
 

 

http://bit.ly/tt-hackers


Step 3) People look for information, not to buy anything! 

“Selling 
something is 

simply the 
byproduct of 

finding the 
information 

that you were 
looking for” 



Even Amazon Must Provide Information First 

● Product Title 
● Images 
● Product 

Description 



Ways A Title Company Can Provide Information: 

● What is Title Insurance? 
● Resources Page 
● Frequently Asked Questions 
● About the Closing Process 
● Videos Answering Common Questions 
● Blog Articles Answering Common Questions 
● Provide Tools For Cost Estimates 
● ALTA HOP 



On Your Website, Don’t Tell Me About You... 

What’s In It 
For ME? 



Recap of Getting Found! 

 
 
People Are Actually Able To Find Your Business Faster & Easier 
 
Choosing Your Services Is A Byproduct Of Finding Information 
 
Security Not Only Helps Build Rankings But Trust As Well 
 
Focus Content On “What’s In It For Them” 



4 EASY Ways To Localize For Your Market 



Step 1)  Be Mobile Friendly 
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



Why Mobile-Friendly? 

When Someone 
Searches From a 

Phone Results 
are Automatically 

Localized! 



“Over Half of Google’s traffic comes 
from mobile devices” 

Source: Google 
 

 

Why Mobile-Friendly? 



 
“Mobile-First” Trend is growing so 

quickly that in 2017 Google is 
expected to give mobile websites 
even more priority over desktop. 

 
Source: Moz 

 

Why Mobile-Friendly? 



Step 2) Page Titles & Content 
 

 
 

The Least Important  
Part of Your Page Title  
is Your Business Name 



Why? 
 

Local & Specific 
Page Titles 
Always Win! 

 



Bad Title 
 

XYZ Title Company | “The Best Title Company In The West” | South Be... 
https://www.xyztitleexample.com 
XYZ Title Insurance Company has been in business for 28 years and serves the East Side and South 
Bend area.  We not only handle closing services but... 

South Bend Title Company 

But Localized info 
not displayed so 
less likely to be 

clicked... 
 

Common Titles: 
Company + Slogan 

 



Title Insurance Homepage Title 
 

 
 

South Bend & East Side | XYZ Title Company 
https://www.xyztitleexample.com 
XYZ Title Insurance Company has been in business for 28 years and serves the East Side and South 
Bend area.  We not only handle closing services but... 

South Bend Title Company 

Localized 
 

Tells What You Do 



Informational Title Insurance Page Title 
 

Matches Search 
 

What is the Three Day Rule? | South Bend & East Side | XYZ Title Company 
https://www.xyztitleexample.com/3-day-rule 
On October 3, 2015, the Know Before You Owe mortgage rule goes into effect. One of the important 
requirements of the rule means that you'll receive your new, easier-to-use closing document, the 
Closing... 

What is the 3 day closing disclosure rule? 

Localized 
 

Tells What You Do 



How To Be More Specific & Local? 
 

1) Modify Content 
 EX: Rephrase Titles For What Is Searched 

1) Add in Local Keywords in Pages 
 EX: “At XYZ Title in Some City we help take 

the worry out of the largest transaction of your life.” 

1) Add Local Tags and Categories: 
EX: “[Office Cities] Title Company” 



Step 3) Claim Directories & Get Reviews 

 
 



 
“89% of consumers search for a local 

business on their smartphone  
once a week  

…58% search at least daily” 
 

Source: Mediative Labs 

 

Why Local Directories? 



They Rank High & Display Trust Indicators 
 

 

 



Step 4) Localize Your Photos 



Where Do You Think They Are Located? 

(Hint) 



What City Has A Lot Of Yellow Cabs? 

1) Quality / Iconic Image 
 
2) City or Local 
 

Goal: Attract POTENTIAL Customers In Your LOCAL Market 



A Locally-Famous Bridge in Jacksonville 



Recap of Localizing! 

 
Be Mobile Friendly -  Mobile Search Is Local Search 
 
Local Directory Profiles And Get Reviews Show Up First In Search 
 
Optimize Your Content and Page Titles For Local Keywords 
 
Use Locally Recognizable Photos To Connect With Your Market 
 



 
 

3 SIMPLE Tips To Drive Qualified Traffic 



Step 1) Have A Single Call-To-Action (CTA) 
  

easy 
 



Where Do You Click First? 



Example CTA: Amazon 



Clear Focus Of What You’d Like Visitor To Do 

Clear 
Call-To-Action 



CTA On Ad 

 
Clear  

Call-To-Action 

Goal: Attract POTENTIAL Customers In Your LOCAL Market 



Where Is The Eye Drawn To? 

Clear 
Call-To-Action 



Step 2) Use Facebook To Attract... 

...Realtors, Lenders, 
FSBOs, and Buyers 

 
 
 



Facebook: Fantastic Targeting 

● Income brackets 
● Likelihood to move 
● Job Title or Employer 
● Location Radius 
● Interests 



i.e. You can specifically target... 

...Realtors employed by  
Keller Williams that live within 32 
miles of your office who make at 

least $75,000 a year. 



Boosted Post Example 

With Only 150 
Followers 
 
33,436 People 
Reached! 



If Done Correctly... 



Website Traffic  

Average Title Company’s Traffic: 
100-200 visits a month 
 
With Social Boosting: 
800-1200 visits a month 

4-6x  
More Traffic 

From Local Realtors, Lenders, etc. 



Step 3) “Top-of-Mind” Remarketing 

Only Advertises To Those Likely  
To Use Your Services 

 
 
 





Title Insurance Remarketing on Yahoo 



We all get interrupted and distracted... 
 
“Users who are retargeted to are 70% 

more likely to convert.” 
Source: Digital Information World 



HOW? 



Remarketing Traffic 

Title Agents Average:  
5-7% return visitors 
 
With Retargeting: 
20-30% return visitors 

3-6x  
Return Visits 

From Local Realtors, Lenders, etc. 



Recap of Driving Traffic! 
 

 
 
Have 1 Call-To-Action On Your Website And Marketing 
 
Facebook Is Great For Targeting Realtors, Lenders, FSBOs, & Buyers 
 
Remarketing Is Fantastic For Keeping You Top-Of-Mind With 
Prospects 



Questions? 



3 Ways To Be Found In Google 
People look for 1 thing online: INFORMATION 
Google Search Console 
SSL to secure for forms & to deter criminals 

4 Steps To Localize For Your Market 
Mobilize 
Claim Profiles and Get Reviews 
Change Your Website Titles 
Localize Your Photos 

3 Tips To Drive Qualified Traffic 
Single CTA 
Facebook Website Ad - Great Targeting 
Retargeting - Visitor Return Rates, Marketing 

 

Recap 



How To Reach Us 

Hello@TitleTap.com 
 
 
 
 
 

mailto:Hello@TitleTap.com
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