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Advertising in ALTA publlcatlons is restrlcted to ALTA Members
and Associate Members only|

https://www.alta.org/membership/find-or-create-account
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Why Advertise with ALTA?

Experts SUB

TitleNeWs Online” o TOw S e
BER LIST itle'News
. — —
ALTA Advertising viewer reach by product About our members
+ Title News Digital Edition monthly - 25,000 per month ¢ Almost 100% of all closing funds for mortgages in the e

United States pass through businesses that operate in ™
the title insurance and settlement space.

¢ TitleNews Online e-news Letter monthly — 33,000 emails, clicks per month range
4,500—250 depending upon placement

¢ ALTA's Website banners and buttons - 250,000 page views per month, 50,000 views
per month per ad - clicks per month range 150—50 depending upon placement

+ News You Can Use (NYCU) - 3 days a week - 33,000 emails, clicks per month range
11,000—630 depending upon placement.

+ DigitalFIX - twice monthly banners and buttons 33,000 emails clicks per monthrange -
700—20 depending upon placement

¢ Meeting schedules for ALTA EDGE, Advocacy Summit and ALTA ONE, 300, 200 &

J 1,000 attendees respectively
¢ ALTA Research products reach 30,000 viewers

' N, . —

Our advertising opportunities include:

¢ That's $2T - $4T each year. ALTA members are part of
this community, serving consumers and mortgage “
lenders - they are an integral part of enabling the
American dream of home ownership.

¢ Our members provide a key element to this dream and
protecting it.
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TitleNews Print and Online Editions - ALTA's monthly publication in both print and digital formats
TitleNews Online e-newsletter (TNO)
ALTA Web site
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News You Can Use (NYCU) -\ . 13X

ALTA Advocacy Update e-newsletter " k. S

ALTAs main events schedule and meeting sites ) W . .\3'.. '. ?‘ -

ALTA Research products an ok’ *’ \
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Minor Meetings Website

—
- 5250 7
Larger Meetings Education Website
y Buttons*
— v”) Website Buttons (e

ALTA Website ALTA ONE Meetings
NYCU Buttons g
. 4 Buttons Website Buttons
3 ALTA Website

TNO Buttons

et ____Banners
Advocacy Update ALTA Website . TitleNews Full
Buttons __Banners ¢  PageAds
TitleNews Full ~ DlgltaITltIe News \ Meetings Pages Advocacy Update R . . —
Page Ads __‘[ Table of Contents 4 Web Banners Banners
TitleNews Full % Digital Title News %_ TitleNews Online & ALTA ONE Meetings
Page Ads_ /" Leaderboard Banners Web5|te Banners
Education Center ™. Discount Online | B
Banner* Course* ! ..,t‘
— " : Ay A
‘ Research Studies* Wi " 5
- J“_. — -
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TitleNews Front Page Ad

0ld ad—opens up to show a 2 page spread
+ Exclusively for our 3 print versions distributed at our flagship
conferences—(March, April & September)

TitleNews Full Page Cover Ads
Front Cover Trifold
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sponsorship@é’lta.org § B - All Artworkiis due the 15th of the month prior to when it should run
. -




Advocacy Update

ALTA Advocacy Update Top Banner

A Advocacy Update has been around for quite a
while, this is the first time that advertisements will be available. ’ A
+ Advocacy Update is replacing our Digital FIX semi monthly @ A I_T A X
~«" publication which is to be retired at the end of 2025 : ADVOCAC'. UPDATE|
+ This weekly email penned by our CEO, gives ALTA.members the
(latest information on the association’s legislative efforts on Capitol
Hill and around the United States.

uuuuuuuuuuuuuuuuuu

Distributed once a week

+ Content focused strictly on hot, innovative, and digital
topics relevant to title insurance

' ¢ Limited to two banners/four buttons
Sold Monthly
Static Images only

Advocacy Update Buttons
Slot 1

| Statistics : . e
+ Distributed to ~33,000 readers i e |
+ Banners: 881.6 Average clicks per month
+ Buttons: 68.2 Average clicks per month .~

-
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[ Advocacy Update N
Bottom Banner
-\
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TitleNews Print and Online Editions (TN & DTN)

Key Feature: The

leaderboard will play on

ourfull-color magazine, features in-depth articles on business,
regulatory, and technology issues facing the land title professional.
+ Print edition exclusive to our 3 flagship conferences: March, April & September edition
+ Digital edition is distributed, via email, monthly to all contacts and marketed
throughout the year . Y |

Statistics r .|| Digital TitleNews Leaderboard |
1 Dlgltal edition has a reach of approximately 33,000 per month - O

+ Adimpressions: Average 132.4 per month — L —
—— | Qe | :

“ New year. 2

ALL pages in the digital

TNT Inside Front Cover
TN2 Inside Back Cover
TN3 Outside Back Cover

Digital TitleNews
March, May & September are Premium Months Table of Contents
TN6 Cover Premium Month Additional Fee . (TOO)
TN7 Full Page Advertisement Additional Fee L DTN2

TitleNews Full Page Interior
Ads

TN4 Page 3-20

TN5 Page 21-end

\ A -

= LS N .

sponsorship@alta.org ) - - All Artworkiis due the 15th of the month prior to when it should run
. -




ALTA's TitleNews Online e-news Letter (TNO)

TitleNews Online
Top Banner

Twice'aweek the top stories impacting the = = — -

title industry are brought to you by email.

Much like the print version of TitleNews,

= g o ¥ T|tIeNevvs Online
this e-newsletter strives to provide timely . § M ’ j_.../ futtons slot 1 I o
‘ 2 Berths

f industry updates that you need to maintain
a competitive edge in the marketplace. == — _
+ Distributed twice weekly (Tuesday & Thursday) = — <\‘ Pl Online .

'+ ALTA-produced content on popular topics in the = *?

title industry '

+ Limited to three banners/four buttons

"+ Sold monthly

~+ Static images only

/ .
£ - —
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TitleNews Online
Buttons Slot 2

2 Berths

. ’\
: = W ‘ol
TitleNews Online - .
Bottom Banner

A-W—_ ; :' -

Statistics:

Distributed to ~33,000 readers
Top Banner: 5,078.4 average clicks per month
Other banners: 370.4 average clicks per month
Buttons: 452.55 average clicks per month

<> * * * <>
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ALTA's News You Can Use (NYCU)

Distributed to ~33,000 readers

Banners: 9,690.6 Average clicks per
month

strictly on hot, .
nnovative, and digital topics relevant b=
to the title insurance industry N

. + Sold monthly + Buttons: 311.33 Average clicks per month
- - . wﬁ el M T
= + Staticimages only ' > %
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Frobleems weveg ” Chak )

NYCU

News You Can Use

Your Daily Source of Heodllnes Affecting the Land Title Industry

T Statistics
3
.

NYCU 2nd Slot Buttons
NYCU?2
Il Troet ik Con Hatp. 1 Trustlink 2 Berths

Headbines

Owcember 32 3022

» Prves Poll by Onlobe

i v s NYCU 3nd Slot Buttons

MO G O el Ok
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News + Publications ~ Advocacy

SALTA
ALTA's Website Ad

We're the Title Insurance
Industry, Protecting Life's
Biggest Purchases

ISing:
_ + ALTA.org home page
+ ALTA.org inside pages ' —

w " + ALTA Marketplace O
= , ALTA Member log on & account . L2 —

. B

‘stewart

News + Publications Advocacy Ewents Career + Learning Membership Business Ops Palicies + Standards

Marketplace Buttons
WebMP2-x

SOFTPRO HOSTED
EEEET——rT
Qo (9=

embership.

American Land Title Association . . o
acquired for $55. As a part of the checkout process there is @ questionnaire that

get to the g part of the ch process, you would
ify for the discounted rate of $55.

Print Policy Forms License
Certificate

&HaLTA
MARKETPLACE

The ALTA Marketplace is your one-stop solution to find the right title industry products and services for your business! With this

Login to your account

Enter your email and password below to login.
free, casy-to-use tool, you can search for resources by name, field, location and relevance from more than 100 ALTA member
‘companies. The infermation provided here is intended to provide high-level guidance to title professionals about the products and

@alta.org

services available to them.

+ ALTA Elite Providers are member companies recommended by other ALTA members and who offer exclusive benefits to
ALTA members. They undergo an application process that includes the submission of financial information, subject to
acceptance into the program.

tite LOOK

automated hyperlinking

« Strategic Partners are member companies who have partnered with ALTA to create strategic, annual marketing strategies
and enjoy discounts and prierities on sponsorship oppertunities and exhibit spaces at ALTA meetings.

Il Remember Me . ALTA Marketplace Premicr Members are member companies that enhance their profile with customer references and
additional product and service information.

+ ALTA Marketplace Members are member companics in good standing.

provided by in the ALTA is self-reported by those companies. ALTA makes no representations
as to the accuracy of the information, and is not liable in the event of any inaccuracies or misrepresentations. We suggest vetting
marketplace vendors, as you should with any vendor.

ﬁm; Helping You Run Your
i wéa Business More Efficiently

Forgot your password? @
Click to reset your password.

Need additional assistance? Contact ALTA at
800-787-ALTA x0 or email 5

Don't have an account yet?

© 2026 - American Land Title Association

Ady

sponsorship@aita.org

L run araioce pscory . EmeProvier Dacry J
| Search the Marketplace

« Search for a specific business or check the boxes that
match your specific needs. You must enter at least one
search criteria.

= Akeyword match will find an exact match to the string you
enter anywhere in the field. This means "title” will find
more entries than land title".

+ The more fields you search on, the narrower your search
will be.

Associate ALTA Members can add their names to the
ALTA Marketplace by adding or updating their products
and services information. Agents, Abstracters, and Real
Estate Attorneys may purchase a Marketplace
subscription and add a listing.

Question or problems? Please email
marketplace@alta.org.

Member Portal Login

WebLO1

StarterlQ

Smarter Title Searches
Start Today

First American Titfe™

< »
- -

' i .
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ALTA's Website Banner & Buttons Advertising

0,000 page views

Banner ads: )
Web Banner as it appears

~« Adwill rotate with up to four other ads on the SALTA ~ on inside pages
home page and all internal pages .‘ e .

i o
Statistics Legal + Regulatory Publications We're Not.”

+ Average views of 50,000 per month per ad

+ Button ads 71.76 average clicks per month (all d it profossionals a counsl round he Lo Tl oo

" peges) i it e

=
» - -~
} o #
. ’- / d':
s - k-
—
"
.
' v
The 2024
Future of Real
- Estate Summit
- We're the Title Insurance
- Industry, Protecting Life's
" Biggest Purchases
- _ _
: - v - . ‘ Web Button
S

2-4

a8 (5 S ¢ R

Web Button
~ 5th Slot

[
-D

Web Banner
As it appears on the home

page

eb1-1

. '\.

" . : . \ - N
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ALTA.org Member Log on Ads

e we are offering an exclusive

banner ad for all member portal views after log in.
Statistics

.+ Single persistent banner ad—not shared

+ Login account page view 220,000 per
year

+ Other pages:
+ Event registrations: 81K
+ Policies & Procedures 49K
+ Membership directory 48K

Member Account
Top Banner

sponsorship@ﬁlta.org S A

SALTA

American Land Title

Login to your account

Enter your email and password below to login.

pmartin@alta.org

Il Remember Me

Login

Forgot your password? (©)
Click to reset your password.

Need additional assistance? Contact ALTA at
800-787-ALTA x0 or email .

Don't have an account yet?

© 2026 - American Land Title Association

EFNF HeIFlng You Run YOE"
: mees Business More Efficiently

) | ' "\
All Artwork{s d‘ug the 15th of the month prior to when it should run
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ALTA’'s Meetings & Event Schedules—HOT ITEM [Event]-Banner

'Bannerand Buttons on each of ALTA's six

" b
major events each year. P
+ All site traffic passes through the meetings home page, plus all attendees ‘ -
refer to the online scheduled and guide in the run up to the event and B
during it.

¢ 1 Banner ad—static
¢ 3 Buttons ad -static
+ Note these ads do not replace the list of Strategic Partners and
Conference Sponsors listed on the home pages
+ Ads will remain as long as the Website is operational, purchasers should —
expect their ads to runs until the last day of the event where upon the TheTite Operators uide
site may be taken down. '

Practices for Security

[Event] Left Button

CN-Ban SB-Ban AAS-Ban LA2-Ban ONE-Ban

LAT-1, LA1-2 LA1
-3

CN-1, CN-2, CN-3  SB-1, SB-2, SB-3 AAS-1, AAS-2, AAS-3 LA2-1, LA2-2, LA2-3 ONE-1, ONE, ONE-2,

ONE-3

Nov—Feb (4 mo) Jan—March (2.5
mo)

50 50 300 200 50 1,000

- S PR
. 1 “ ' ".-‘:5\'.~ N\ "
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»
™

Mar—Jul (5 mo)

Feb—May (3.5 Mo)

Sep—jJan (5 mo) May—Oct (4.5 mo)




Education Sponsorships Portal ElLe1vate Banner

Wﬁrﬁr e T e ——
e ALTA Learning Center (“Elevate) sees 70,000 individual visits a year. We 'ﬁﬂ- % : ALTA Lea}nj’rgg Center

- offer a Banner ad & 4 button ads on this website. Note this is a separate N Brouah b &)t
. website from ALTAs main website. B f . orought to you By @it
, ¢ Ban ner—exdusrve—m:t shared wl L oo |
- / - i - i 1 S tremor mowmoyont || CoUTSe Catalog
w + Benefit from quarterly eblast-promotions—13,000 email addresses some s s ey

Title 101
browsers.
numm i = of the land tidai L ing. Abrstracting, Land Dascriptions.
: H > Unda ow, Inchstr

/ Hon Mambers: 599

A qalig

~ A ~ T Nuts and Bolts of the Land Title Industry

Elevate Web Button

1st Sl ot (P rim e) D st oy oo i, T s vidoos il el e s il drstand the b of st
575

EL2-1 T

Title 201

[ Overview
- E I E\/ate Web B uttO n - Tithe 201 offars advanced instruction on Easemants, Water Fights, Reinsurance, and more. Membars: $199 / Non-Membars: $299
through to subpages 15t Slot (Prime) e~

Ia@nent iS for:l 2 mOnthS—Wlth 1"2 EL2-2 - .:.- | Understanding ALTA/NSPS Land Surveys

r's website
p - 7 = Tha c i3 - part sarios that wil introchucn boarners 10 the fundamantals of surveying and aquip them with the knowiedga and skills naoded to
- a” . p«loﬂmthmj b e e il 1o raducs arrors and the libsihocd of adverss sction against atitie. Merbers: $150/ Non Ma mbar: S 116

—— , Elevate Web Button : _
,I st Slot (Pr|me) . Ethics in the Title Industry (Updated 2021)

E LZ, «3 o - Ethics in tha Titla Industry is dasignod to sddress titks rofatod ethical issucs. Mombsrs: 5150/ Non Mambers: 5225

Qanétlon

aredw tloﬂ £ 4 > - Elevate Web Button : =

1st Slot (Prime)

with FNF by your side. |

»” ¥
+ Webpage and emai acknowledgemgnt la Lo ' CHANGE [\ . cuning procedures

notifications to users | i e et i e
. Escrom Accourting Frocodueos taaches amodal systom of manageril to misimiza sisk in handling oscrow funds. Mombars:
~ -, . \ D e 2

Online Course CE S

Requirements for Continuing Education Credit
1. Register and complete an approved course. Successfully enroll in and completeg#fapproved course per the table, below. Cour
vary. Completing the online coursework is a pre-requisite to the ©F final avam

2. Request the CE Exam for your state. In 2023, all CE exams are SPONSORS NAME  and will be no cost to you. Maintaining your CE
requirements through ALTA's online courses has never been simpler or cheaper! If you have completed your required course work, you
can request a CE Exam here.

LS N '
sponsorship@alta.org All Artworkiis due the 15th of the month prior to when it should run
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https://elevate.alta.org/

ALTA Annual Evergreen Ads

The Title Insurance Law Journal Full Page Ad (TILJ)

- ¢ Leading industry source of information about current law affecting
e N - the land title industry nationwide The

— . ¢ Half page ad included in the 12 digital editions after the cover T-
5 itle Insurance
B ’;.‘! ; . page for $2,250

Two e-blast messages to ALTA membership highlighting the
- sponsor and |ncIu§ng the logo Law Journal

“ 1 .e E-blasts shared in NYCU and TitleNews Online N

< ' ¢ Over 1,800 total users per yearly subscription @A LTA

-
-

-
_—

Amersian Lard Titke Associetion

- -

The national registry of GowD ALTA Registry Search Page Banner- Reg)

M title and settlement companies DEEDS ¢ The ALTA Registry is an industry utility for lenders, title agents, realtors

— and consumers.

. 'Aa_v.ertlsmg inthe ALTA Registry is exclusive so only your brand will
make an impression. . -

+ Image Specifications: The size that we recommend for logo imagesis 2

~ 80px*50px (width*height). AIso we recommend usmg |mage formats:

- PNG,JPEG or JPG.

Ty WA R

. (Critical Issue Study - Topic 1 ALTA ResearCh

——

-

e

+ Be an ALTA Research sponsor and really getyour brand
noticed.

+ The target audience for ALTA Research is ~ 34,000 individuals
per product

| ALTA Critical Issues Study - Topic 1

Study description and relevant information.

SR N
TN

) A W\
: 1 “ Sl N N\ S
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Artwork Specifications

HAL Available in the . . Py -
ible for prov!dlng artwork on or Ad Type tollowing products  Dimensions .
efore Artwork Due date, late delivery may result in

the forfeiture of ad space or the reuse of prior

e conten_t. . . Banner Ad 936w x 120h pixels @
w = All static artwork is to be submitted to ALTA as an - sl
— : : . 4
= email attachment only together with any applicable i T T—
4 URLs. Update & TitleNews
Online
- 600w x 500h pixels @
- e putton Ad 96 dpi
Leaderboard 960w x 90h pixels
. ’ Digital TitleNews
Ad Type W/Bleed Live Area M Table of Digital
“ | - Contents (TOC) 300w x 250h pixels
- Front page trifold 2 page 1?/14{,2le 1d6 | »
€€ . Banner TIRS & TILJ
Full Pages & inside, Outsid \ A I -
Cgveéges MeIe SUBISE g4 x 10347 7% — Banner ALTA Registry 80px*50px

2 Page Spread 16 1/4"x 10 3/4" 14" x 91 /2" ' Banner Education

936 by 120 pixels or

Banner Research 26 550 2els

Ad size with full bleed = 8.25" wide by 10.75" tall (1/8 in bleed)

Trim size = 8" wide by 10.5" tall

Safe Zone = 7.5" wide by 10" tall (1/4 in from trim edge)

44— Place content you want in your advertisement: ———
I within this white box

sponsorship@ﬁlta.org

o~



Artwork Due Dates—Always the 15th of the Prior Month

Purchaser is responsible for providing artwork on or

. _ Artwork is due on the 15th of the month before
before Artwork Due date, late delivery may result in the ads are scheduled to run

& forfeiture of ad space or the reuse of prior content.

— « B
- - — — - "" N
. e "P - - -
- —— - A® &5 " g e ’. . -

.
Contract Date/Due Contract Date/Due - — »
Date Month Date \~
- —~— .
Dec1/Dec15 Jul Jun1/Juni15 4 -
—-—
Jan1/jan15 Aug Jult/Jul15 s
L
i Feb1/Feb15 Sep Aug1/Augl5
- Mar1/Mar15 Oct Sep1/Sep15 | December 15th of the
prior year
- Apri1/Apr15 Nov Oct1/0ct15 -
January 15th -4
‘ May1/May15 Dec Nov1/Nov15 X
1 April 15th x
. = ™ L A .

At}

. 5
a."l M ""7‘.“ i . o ¢ .
’ ) N ‘. "t ’ “ R
v} NN .}’\( : s\'\ rer
\\,-:\ 'h . - ! - ) ;\'_\5.\

| 28

) ) : A \
P : :‘ _ (}c ~ “ Y ‘\ .
sponsorship@{lta.org . - All Artworkis ({ug the 15th o_ the month prior to when it should run
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Advertising Pricing—Monthly Ads

e TNO Front Page Tri Fold $ 6,500 Trifold
- - TN1 TitleNews Cover Front Inside $ 3,424 FPA —
i TN2 TitleNews Cover Inside Back $ 3,424 FPA _—
TN3 TitleNews Cover Outside Back $ 3,424  FPA .
TN4 Title News Full Page Ad Pages 3-20 $ 1,750 FPA
TN5 TitleNews Full Page Ad Pages 20-End $ 1,231 FPA
TN6 Cover Premium Month Addl Fee $ 2,000 Other
TN7 Full Page Premium Month Addl Fee $ 1,000 Other “
DTN1 DTN Leaderboard/Primary $ 2,461 Horizontal Banner | -~
DTN2 DTN TOC $ 1,605 Button _;

+ All prices are for monthly advertisement placement.

+ Changing advertisements within @ month (i.e. sponsor is placing new artwork in the same space during the
same month) requires a fee of $200 per swapped artwork.

| + Artwork due dates for changing and advertisement are the same as for whole month ads. Please see contract.

. - } B ' P - B o S

" - ., ¥ v . \

- . " .
~ e - \\

. o \3
. . e R
= - A W~ ——
sponsorship@ﬁlta.org . - All Artworkqg dug the 15th f the montl\ prior to when it should run




Advertising Pricing—Monthly Ads Continued

TNO1
TNO2-1
TNO2-2
TNO3
TNO4-1
TNO4-2
TNO5
AU1
AU2-1
AU2-2

— AU3-1

_— AU3-2

y AU4
NYCU1
NYCU2-1

R NYCU2-2

& NYCU3-1

\V NYCU3-2
NYCU4-1
NYCU4-2

sponsorship@ﬁta.org

TNO Top Banner

TNO Primary Button Slot 1L
TNO Primary Button Slot 1R
TNO Middle Banner

TNO Regular Button Slot 2L
TNO Regular Button Slot 2R
TNO Bottom Banner
DigitalFIX Banner (Top)
DigitalFIX Button Slot 1 L
AU Button Slot 1 R
DigitalFIX Button Slot 2 L
DigitalFIX Button Slot 2 R
DigitalFIX Banner (Bottom)
NYCU Banner

NYCU 2nd Slot Buttons
NYCU 2nd Slot Buttons
NYCU 3rd Slot Button
NYCU 3rd Slot Button
NYCU 4th Slot Button
NYCU 4th Slot Button

A hH P B H P 6 hH P BH hH P B P B H A B L

-

Horizontal Banner
Button
Button
Horizontal Banner
Button
Button
Horizontal Banner
Horizontal Banner
Button
Button
Button
Button
Horizontal Banner
Horizontal Banner
Button
Button
Button
Button
Button
Button

. 3, ST TN v
All Artworkiis due the 15th of the month prior to when it should run
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Advertising Pricing—Monthly Ads Continued

Web1-1 ALTA.org Web Banner 1

Web1-2 ALTA.org Web Banner 2

Web1-3 ALTA.org Web Banner 3

Web1-4 ALTA.org Web Banner 4

Web1-5 ALTA.org Web Banner 5

Web1-6 ALTA.org Web Banner 6 Home Page Only
Web2-1 ALTA.org Web Button 1st Slot

Web2-2 ALTA.org Web Button 2nd Slot

Web2-3 ALTA.org Web Button 3rd Slot

Web2-4 ALTA.org Web Button 4th Slot

Web2-5 ALTA.org Web Button 4th Slot

WebLO1 Member Portal Log on Banner WebLO1
WebMP2-1 Marketplace WebMP 2-1 (1st Slot Premium)
WebMP2-2 Marketplace WebMP 2-2 (2nd Slot)
WebMP2-3 Marketplace WebMP 2-3 (3rd Slot)
WebMP2-4 Marketplace WebMP 2-4 (4th Slot)
WebMP2-5 Marketplace WebMP 2-5 (5th Slot)

Horizontal Banner
Horizontal Banner
Horizontal Banner
Horizontal Banner
Horizontal Banner
Horizontal Banner
Button
Button
Button
Button
Button
Horizontal Banner
Button
Button
Button
Button
Button

ye o

& & F & BH P B H hH H BH P P hH h LB H

k.,
N - LS ‘4 N . .
sponsorship@{lta.org : All Artworkiis due the 15th of th;. month prior to when it should run
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Meetings Website Advertising Pricing

SB-Ban
SB-1
SB-2
SB-3
AAS-Ban
AAS-1
AAS-2
AAS-3
ONE-Ban
ONE-1
ONE-2
ONE-3
LA-Ban
LA-1
LA-2
LA-3
LA-Ban
LA-1
LA-2
LA-3
CN-Ban
CN-1
CN-2
CN-3

sponsorship@ﬁlta.org

EDge Banner 1

EDge Button Left

EDge Button Center

EDge Button Right

Advocacy Banner 1

Advocacy Button Left

Advocacy Button Center

Advocacy Button Right

ALTA ONE Banner 1

ALTA ONE Button Left

ALTA ONE Button Center

ALTA ONE Button Right

Large Agents Winter Meeting Banner

Large Agents Winter Meeting Button Left
Large Agents Winter Meeting Button Center
Large Agents Winter Meeting Button Right
Large Agents Summer Meeting Banner
Large Agents Summer Meeting Button Left
Large Agents Summer Meeting Button Center
Large Agents Summer Meeting Button Right
Commercial Network

Commercial Network

Commercial Network

Commercial Network

Jan-Mar

Feb-May

May-Oct

Jan-Mar

May-Jul

Nov-Feb

Horizontal Banner
Button
Button
Button
Horizontal Banner
Button
Button
Button
Horizontal Banner
Button
Button
Button
Horizontal Banner
Button
Button
Button
Horizontal Banner
Button
Button
Button
Horizontal Banner
Button
Button
Button
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Advertising Pricing—Annual Products

il i D Y o 4

'Allprices are for annual advertisement/sponsorship products. Changing advertisements mid-year
requires an additional fee.

e B+ o
— R

ALTA Publications,

s ~
Registry & ALTA
: Education Center TIL The Title Insurance Law Journal Half Page Ad $2,250
' - Reg The ALTA Registry Search page Banner $1,000 ~
e 3 ELT ALTA ELEVATE LEARNING CENTER Banner $12,000 >$
EL2-1 ALTA ELEVATE LEARNING CENTER Button—Premium $3,000 o
EL2-2 ALTA ELEVATE LEARNING CENTER Button $2,000 -t
EL2-3 ALTA ELEVATE LEARNING CENTER Button $1,000 .
EL2-4 ALTA ELEVATE LEARNING CENTER Button $750 “!
| EL3 Online courses discount ad -

v ALTA Research

g P -

- ad ol WL VAL

$5,000

Operations Survey 1

OP2 Operations Survey 2 $5,000
CISFull Full Sponsorship (can be 3 or more) $25,000
A la carte

CIS# Topics 1—3 per topic $10,000

Financial and Market Share Data

FMSD

i""‘ ..’ ‘- \\‘ " J .

* The exact Survey or Issz.ay,vary‘year to year

- -

.

\ »
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sponsorship@ﬁlta.org B . All Artwork{(s {ug the 15th'of th'i:. month prior to when it should run

»
o



